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JOSE CALM is a driven designer with 15+
FUNDEIMENTO
years of experience in graphic design,

branding, and marketing strategy. Jose

speciadlizes in print, digital, and strategy.

Through hands-on partnerships, Jose
wersucron = v R . 7 we collaborates closely with in-house/agency

tfeams & clients fo understand their vision

and develop tailored design strategies.




JOSE CALM PORTFOLIO

01

RESEARCH

02

STRATEGY

03

DESIGN

04

BUILD, TEST, SHIP

CALM DETAILS
PROCESS

PROCESS

JOSE CALM's process-oriented approach distills

complex ideas into clean, intuitive visuals that inspire
and elevate brands. Focusing on innovation and client

success, JOSE is a trusted partner in bringing creative

visions to life.



CALM DETAILS
JOSE CALM PORTFOLIO BIO

JOSE CALM is a senior brand designer and art director
with 15+ years of experience, including facilitating
brand stewardship at First Quadrant, LL.C, a global

financial firm, and forming Calm Design LLC. Proven

UAY,

leader adept at managing stakeholders, streamlining

processes, and executing high-impact projects within
tight timelines and budgets. Jose is a Cal Poly Pomona

graduate with a bachelor of arts degree.




JOSE CALM PORTFOLIO

PRINT

Branding & Identity
Design

Editorial Design
Information Design
Presentation Design

Print Production

DIGITAL

Experience Design

Motion Graphics

STRATEGY

Branding & Marketing
Campaigns

Content Strategy

Project Management

CALM DETAILS
CAPABILITIES

- _
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CAPABILITIES

An adaptable and dependable creative
force in the ever-evolving design industry,

JOSE CALM combines visually striking

work with meticulously developed concepts.
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growthinsight

GROWTH MARK

End-to-end branding to recognize a milestone

OBJECTIVE END PRODUCT

Leadership team wanted to: = Anniversary branding

= Externally - promote First applied to firm materials

Quadrant’s (FQ) longevity = Campaign story provided

growthinsight

and stability messaging consistency

= Internally - celebrate and = Campaign was executed

propel FQ's established within a 12-month target

reputation forward
growthinsight A

o DELIVERABLES

Branding & ldentity Design
Editorial Design
Presentation Design
Experience Design

Motion Graphics

Branding & Marketing
Campaigns

Project Management



Compiled past and present data to create future

narratives. Research revealed firm evolution,
inspiring the tree ring story, establishing the
messaging and production timeline

INTERVIEWS WITH EMPLOYEES

Select staff ranging from 1-30 years of
experience

Sample questions asked:

What has FQ meant to you during
your tenure here?
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PROCESS
03 BRANDING & IDENTITY DESIGN

Generated sketches and explorations of the logo
that reflects the theme and story visually

SKETCHES EXPLORATIONS



PROCESS
04 BUMDREST, SHIP
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Finalized the logo, the theme and story,
which were unveiled in a video at an
all-staff anniversary event

Primary Alternates

CONTINUITY

Tagline

growthinsight
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FIRST QUADRANT

THREE DECADES .
OF CURIOSITY, ~ ~ 7~ =
COMMITMENT, & -
CLIENT SUCCESS

THREEDECABES
OF CURIGSIIRE

COMMITMENT, &
| CLIENESUEEESS

\ .
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RESEARCH & PUBLICATIONS BLOG

PROCESS



OUTCOMES & LESSONS

growthinsight

A cohesive branding was achieved within
the target timeline which was celebrated
internally and appreciated externally

KEY OUTCOMES

= Defined a unified anniversary narrative that
was adopted across firm communications
and publications

growthinsight

» Delivered the commemorative logo and led the
anniversary branding across all fouchpoints on
schedule without disrupting firm operations

KEY LESSON

A sound, adaptable creative process is essential
for coordinating multifaceted initiatives without
compromising fimeliness or quality

growthinsight
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Designing a brand concept for autism educational support

OBJECTIVE END PRODUCT

To establish branding for an » Developed comprehensive
educational support program brand strategy

guiding students with autism » Craffed cohesive visual
during their learning journey identity system

= Produced educator-
focused branding materials

DELIVERABLES

Branding & ldentity Design
Experience Design
Branding Campaign



PROCESS

Uncovered critical gaps in autism education
and designed solutions to bridge them

CLASSROOM
RESOURCE

PARENT
SUPPORT

TEACHER
TRAINING

FUNDAMENTO

PEER
EDUCATION

TRANSITION
SERVICES



PROCESS
02 STRATEGY

Developed a strategic brand roadmap to
guide visual execution

A B C D

PURPOSE PERSONALITY AUDIENCE OPPORTUNITIES

To serve as the foundation = User-friendly = Primary » Create readily available
of an educational support educational materials

program that serves the " Knowledgeable Fducarors
: , , Service Providers = Create a guide to
lifelong journey of learning = Progressive dentif e)%CT materials
for autistic students » Secondary d {j
neede
Parents , ,
Caregivers » Create a library of multi-

media resources

INSIGHTFUL GUIDE

POSITIONING
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Crafted a distinctive 1934
brand identity to launch
Fundamento's mission

PROCESS
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PROCESS

Designed integrated campaign materials
to bring the brand to life

FUNDEIMENTO

RESOURCES | HOW IT WORKS | CONT/
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PROCESS
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OUTCOMES & LESSONS

(FJuiNIoEamMIEINIT]O

Delivered a consistent brand identity filling
gaps in autism education support

(FJuin] ol

MIEIN]T]O)

KEY OUTCOME

Created unified brand toolkit for a mission-driven
education support initiative, aimed at promoting autism
awareness

KEY LESSON
Applied accessibility and sensory-friendly design (G@(DQQ)
principles for a neurodiverse audience (@G@OQ}

FUNDAMENTDO

(FYuINIoYAIMYEN]TYO))
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HOW TO HEDGE

Publication design to simplify the complex

OBJECTIVE

Internal team wanted to:

» Create an introductory
guide fo educate and
bridge knowledge gaps

= Broaden prospect pool

DELIVERABLES

Editorial Design

END PRODUCT

» Handbook published in
print and PDF within four-
month target

= Distributed to interested

clients and prospects.
The handbook became
a frequently requested
marketing resource

Branding & Marketing Campaigns

Project Management



Developed the production timeline by
integrating objectives discovered through
research, stakeholder requirements, and

my own design process

RESEARCH AUTHORS

OBJECTIVE TEXT
OUTCOME

[

PRINTER

MEDIUM
PRINT SPECS

o
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PROCESS

02 STRATEGY & 03 BRANDING & PUBLICATION DESIGN

PRODUCTION

DUE DATES
DELIVERABLES

=

DESIGNER

LAYOUT
DRAFTS




PROCESS

I stewarded the entire production process,
from editing to executing a seamless multi-
format distribution campaign




e PROCESS
* 04 BUILD, TEST, SHIP
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PROCESS

Mailchimp
Template
Mobile/Desktop [ s e s el +

« > C & madchimp.com

.

THE ART OF
CURRENCY HEDGING:
A PRIMER FOR
INVESTORS

Should currency exposure be managed passively or

FIRST OUADRANT &)
THE ART OF
CURRENCY HEDGING:

A PRIMER FOR
INVESTORS

actively? What is the optimal hedge ratio for your
investment objectives? Our currency hedging

handbook tackles these questions and maore.

REQUEST COPY

MacBook Pro




Website Ad
Mobile/Desktop

FIRM [ INVESTMENTS

THE ART OF CURRENCY
HEDGING: A PRIMER
FOR INVESTORS

RESEARCH & PUBLICATIONS Find our latest published
research and perspectives on relevant topics and new ideas

BLOG Read our latest posts on relevant topics and new ideas

NEWS & MEDIA Learn what’s going on at First Quadrant and
how we are sharing our thoughts

FULL LIBRARY Please feel free to peruse our research &
publications

L Home | First Quadrant X

€ » C @ firstquadrant.com

FIRST QUADRANT

THE ART OF CURREN(
HEDGING: A PRIMER
FOR INVESTORS

RESEARCH & PUBLICATIONS Find L evant NEWS & MEDIA

[ L 1

CONTACTUS  CAREERS  FIRST QUADRANTATAGLANCE TERMSOFUSE  PRIVACY DISCLOSURE  INDEX DEFINITIONS  © 2022 FIRST QUADRANT, LLC

MacBook Pro

INVESTMENTS

FULL LIBRARY

arch &

PROCESS




OUTCOMES & LESSONS

A purpose-driven product was the result
of cross-functional collaboration and an
adaptive creative process

KEY OUTCOME

Designed and delivered a 48-page handbook on schedule;
distributed to all external-facing team memibers and
established as the firm’s standard educational resource
for explaining Currency Hedging

KEY LESSON

Pivoting from a white paper to a handbook reinforced
the importance of aligning format decisions with
audience demand to maximize impact.
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LATFORM FIRST QUADRANT

VIEWPOINTS

—— =]

INSIGHT PLOT

Visual and experience design for a blog page

<<<<<<<<<<

OBJECTIVE END PRODUCT

- Create a space for employee The blog went live in January
INSIGHTS/BLOG

perspectives beyond formal 2021 after the project was
o m research publications initiated during the initial
phase of the pandemic;
S executed blog launch
AOLOTL activities on schedule
........ “COYOTE | R
DELIVERABLES

Experience Design
Motion Graphics

BRIM SHOTS -

THE FRACTAL MARKET
HYPOTHESIS IN ACTION

from Ed Peters

Branding & Marketing Campaigns
Content Strategy
Project Management




A website security issue discovered during
Research modified the Strategy phase and

adjusted the timeline

01

02

PROCESS
01 RESEARCH & 02 STRATEGY

RESEARCH STRATEGY
INTERNAL RESOURCE COMPETITOR
DISCUSSIONS AUDIT ANALYSIS
NECESSARY
UPGRADES
SUPPLEMENTAL DISTRIBUTION CONTENT REQUIRED
HELP PLAN INVENTORY




PROCESS
02 STRATEGY & 03 EXPERIENCE DESIGN

Outlined the user experience with the blog
and determined initial target audience

USER

Clients and
prospects

LinkedIn
followers

EMAIL
(sent to USER via
Mailchimp)

» BLOG POSTS

FQ HOME PAGE

FQ LINKEDIN
PAGE

BLOG >

> LANDING BLOG POSTS
SUBSCRIPTION PAGE
FgRM BLOG POSTS

SUBSCRIPTION
FORM



PROCESS

\v\.‘.":
Provided the visual blueprint -
for the developers to actualize
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PROCESS

Managed the testing and validation

of the blog site, the posting process, WATCH FULL VIDEO =
and CXC Cution Of the pre— and post— . ,.L:,:".":,::’:::;,::.:.'.:::::.:"::; ,,
launch activities

el

SUBSCRIBE
In First Quadrant: Posts | Unkee X +
€« C & lnkedin.com

mo,-.m L. =

About 5 Jobs People nsights Videos

| — We are excited to offer our views in this new forum,
& Q First Quadrant :

In this space, we seek to share our latest insights
aboul-markot behaviour and the investment indust

Home My Company About

First Quadrant

Images Videos = Articles Documents Ads

. First Quadrant
First Quadrant 2,750 follow

2,750 followers
The new year is always an opportunity for new beginnings, and we are writing to
inform you of our recently launched FQ Blog. In this spa ek to share our
latest insights about market behavior and the investment indi

v SUBSCRIBE

FIRST QUADRANT [

F1RsT QUADRANT b

r' Our posts are intended to start or
and follow-up thoughts. 5 4 il continue a conversation! t

| AN INTRO

AN INTRO

Waieoma 16 the First Guadrant Blog!

2

Li n ke d | n P OS.I. Welcome to the First Quadrant Blog!
Blog Intro Video

& Like r:J Repost 7 send

VISIT US
firstquadrant.com/insights/blog

solutionsinsight
. Our posts are in to start or .

continue a conversation!

Please see our insights at

firstquadrant.com/insights/blog
(@ Fresse semd m 20 cmat o very s g ponind

MacBook Pro



https://vimeo.com/josecalm/fqblogannouncement

Welbsite Ad
Mobile/Desktop

FIRM | INVESTMENTS

A PLATFORM
FOR DIVERSE
VIEWPOINTS

RESEARCH & PUBLICATIONS Find our latest published
research and perspectives on relevant topics and new ideas

BLOG Read our latest posts on relevant topics and new ideas

NEWS & MEDIA Learn what's going on at First Quadrant and
how we are sharing our thoughts

FULL LIBRARY Please feel free to peruse our research &
publications

L Home | First Quadrant X +

&« (¢} @ firstquadrant.com

FIRST QUADRANT

A PLATFORM
FOR DIVERSE

VIEWPOINTS

solutionsinsight >

RESEARCH & PUBLICATIONS

CONTACT US CAREERS FIRST QUADRANT ATAGLANCE = TERMS OF USE PRIVACY DISCLOSURE

INDEX DEFINITIONS

MacBook Pro

INSIGHTS

BLOG

Filter by Category

.Any.

NEWS & MEDIA

© 2022 FIRST QUADRANT, LLC

PROCESS

INVESTMENTS

Filter by Topic Have the latest posts sent to your inbox.

- Any - SUBSCRIBE

OPTIONS OUTLOOK Q1

FULL LIBRARY




OUTCOMES & LESSONS

lan

I'he blog page was launched after the project
scope changed due to a critical website update

) Homa | First Quadrant X+

« -+ C & firstquadrant.com

KEY OUTCOMES -
» Established the firm’s blog platform, l

creating a new channel to deliver -
ongoing thought leadership to clients DeIBET= INSIGHTS
and prospects Mtels x T

» Expanded the contributor base across

multiple departments, diversifying the s s o R it

. ’ . . 0 Filter by Category Filter by Topic ave the latest posts sent to your inbox DOWN

firm’s editorial voice beyond the : R v
— v -Any- SUBSCRIBE

investment team

THE FRACTAL MARKET HYPOTHESIS IN ACTION

K E Y L E S S O N oo Bloomberg recently featured an article titled “Lackstep Stock Market is Forcing Everyone to be a

Macro Trader."1 The article noted that the..

Effective stakeholder management N S s e L
drove project success during the
pOndemiC' ensuring needs Were CONTACTUS  CAREERS  FIRSTQUADRANT ATAGLANCE  TERMSOFUSE  PRIVACY DISCLOSURE  INDEXDEFINITIONS  © 2022 FIRST QUADRANT, LLC

met and expectations exceeded
MacBook Pro




THIRTY-YEAR FLEX

Brand identity to celebrate enduring commitment

OBJECTIVE END PRODUCT

To develop a narrative for a = Story and commemorative
firm milestone by highlighting logo established for the
GlobeFlex Capital’s longevity duration of the celebration
and outstanding client service = Logo was delivered within a

four-week target

DELIVERABLES

Branding & Identity System (Logo Design)




Identified unique brand features and
distilled information collected to produce
three conceptual starting points

CURRENT LOGO CEO’s LOGO REQUEST SURVEY RESULTS
Elegant Highlight firm
longevity and
Classic client service
Simple
GLOBEFLEX

l Il |

Global - Flexibility in
outer circle  the industry -
inner shape

PROCESS

01 RESEARCH & 02 STRATEGY

01

Distinct responsive
methods in investing
and client service
delivers results

02

Exceptional service
central to longevity

03

Pillars of success:
Research, investment
style, and first-rate
service



PROCESS
03 BRAND IDENTITY DESIGN

Iterated the commemorative logo through
three review cycles to align with the CEO
and Marketing Manager

YEARS o
SERVICE

GLOBEFLEX @ GLOBEFLEX

GLOBEFLEX

SKETCHES EXPLORATIONS



PROCESS

Prepared the final logo for maximum legibility
aCIOSS digital and print tOU.ChpOintS Client Version Concept Exploration

GLOBEFLEX GLOBEFLEX




GLOBEFLEX

——

This Year
We Celebrate

PROCESS



Provided a visual solution that delivers

a thoughttul nod to durability and

client service

KEY OUTCOMES

» Developed final logo approved by the CEO,
meeting the brief for an elegant, classic and
simplified expression of the GlobeFlex brand

» The commemorative logo launched
on schedule and was deployed across
external materials to support the firm’s
anniversary communications

KEY LESSON

Collaborating with senior leadership emphasized
the significance of balancing brand character
with a clear narrative when designing for key
milestone events

Dear Jane,

This year, GlobeFlex Capital celebrates 30 years 4
of serving clients worldwide.

Since 1994, we have delivered disciplined
investment strategies and insightful guidance
through every market cycle—guided by the same
principles that define us today.

Throughout the year, we will mark this milestone
with special events, communications, and a
commemorative logo created for the occasion.
GLOBEFLEX
Thank you for your continued confidence in
GlobeFlex Capital.

Sincerely,
Marina L. Marrelli
Chief Executive Officer

‘x

—

OUTCOMES & LESSONS

GLOBEFLEX




JOSE CALM PORTFOLIO

THANK YOU!

Let’s create designs that connects with your audience instantly

info@josecalm.com


mailto:info@josecalm.com

